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Evolution surle longterme differenciee selonle sexe
» Hommes : 1970 — 2000 diminution sensible, puis stabilité
» Femmes : 1970 — 1990 augmentation, puis stabilité
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Jusque dans les annees 1920

* Fumer = tabou

»
ot
1

George Sand

Lola Montez

« USA = une femme arrétée en 1908 a NY
pour avoir fume en public

 Femmes engagées dans les mouvements
anti-tabac (mauvais comportement)



1/ La prise de
conscience d’un




« It will be like
opening a new
gold mine right in
our front yard »

M. Hill, Prst de American Tobacco, 1928 fa $ E‘I\I
u
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Les premieres campagnes publicitaires
sur la cigarette et les femmes (1920°)
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La premiere operation
de relations publiques

Edward Bernays pour Lucky
Strike:

recrutement de femmes pour
defiler a la “Easter Sunday Parade”
en 1929 a NY et revendiquer leur
égalite

La cigarette est le
« flambeau de la liberté »




Les « cours » pour apprendre a fumer

1919: un manager d'un hotel a NY explique au NYT:
les femmes ne savent pas quoi faire avec la fumee,
elles ne savent pas non plus comment tenir leur
cigarette




2/ Passer d’un produit
tabou a un produit
désirable
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\/ c'est bon pour votre ligne

v/ c’est pour ressembler aux hommes

V| Cc'est pour étre plus sexy

V| c’est bon pour votre gorge

v/ c’est pour étre plus libre

v/ c’est pour ressembler aux stars de cinéma
v/ c’est bon pour votre confiance

V| les hommes vous encouragent a fumer !



AVOID THAT
FUTURE SHADOW
by refroining from over-

S Augmentation de
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/‘/"H THE TOP

STARS OF HOLLYWOOD
CHESTERFIELD IS
BY FAR THE
FAVORITE
CIGARETTE

M‘I’H THE TOP

STARS OF HOLLYWOOD
CHESTERFIELD IS
BY FAR THE
FAVORITE
CIGARETTE
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ALL OVER AMERICA-CHESTERFIELD IS TOPS!

ngie 194, Lascers & M Tonacoo Ca.

B CHESTERFIELD



BELIEVE IN YOURSELF!

Don’t test one brand alone ... compare them all!

” - Unlike others, we never ask you to test our brand alone.
,:.:.:,“:u;'::' o & We say ... compare PHILIP MORRIS . . . match
- = -y "./
by verese. Then, fows of SR PHILP MORRIS , . . judge PHILP MORRIS against any
J Ut oo dths dpaenie. Tobo - other cigarette! Then make your own choice! Remember
o puil—dont iahale—and ——— Y ———
sawidy ke the wmehe come
Wetngh your rose
i s NO GIGARETTE HA
wirh e othar (ighrens
NOTICE THAT ':” MORRIS means MORE SMOKING PLEASURE!
15 BEFINITILY LISS IRITATING,
DEFINITILY MULOER ¢




WOMEN AT WORK
1 asbiwaten 11,330,950 nuwen
D Y B N
VO MAY BF KEEDED KOW
A o o et et S
Crwruvmmst Tamie O%in

Seconde guerre
mondiale, USA

Wg_CanDolt!

{ TERFIELD Rosie the Riveter
(L for my taste

Whea you're deing a bang-up job you wani o

bang-up smoke and foe anybody’s moaey you

can't buy a better clgarette than Chesteclield,

Try them yourself. .. youw'll find Chesterdivhds
as Mild und Cool s the day is long...aml Better
Tasting, too,

WHERE A CIGARETTE COUNTS MOST

Its Chesterfield
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Beta

En)og your cigarnﬂe' Enjoy tru’y fine tobseco
S that combines both perfect mildness and ncl'n
taste in one great cigarette - Lucky Strike!

Parfeor milloos You eq, Schemine tests, confinmed by
three amdepesulont ccesultey lbanmiluneg prose thuat

Lacky Serige b soldes than any other peincipal beaad,
Rivk taste? Yes, the full, rich ucte of truly Sue toboos,
Unly Hoe tohacco groes you Both real seddness and
b teste, And Lucky Suike mocans fes: tobucsn So se- 'S
sy the baggre Blading thos coenbines periect maldness
oith o rely true tohocoo taste. Be Mgy Go Locky!

LS/M.ET-Lucky Strike
&g Means Fine Tobacco
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IT'S THE TORACCO THAT COUNTS
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NO THANKS!
I'D RATHER HAVE
A LUCKY

'(‘ 2 -
/ITSITHE TOBACCO THAT COUNTS
8 no finer tobaccos than those used in Luckies
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POUR LES FEMMES, FUMER =
ACCEPTABLE & SOUHAITABLE
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3/ Un marketing de plus en
plus sophistiqueée




Primary M2 Intreductor
Perceleons and 7 Assoclat

Respondents made part
"image"/"personality
was communicated by €
tended to prefer. IE
noting that virtuall
to be placing a good
were perceived by ot
cigarette. That Js‘

- Respondents made particular reference to the
"image"/"personality" of an individual as it .
was communicated by the brand of cigarette they

' tended to prefer. It seems extremely worthwhile

-yf'Idm%wmt _ noting that virtually all the respondents seemed

' to be plac1ng a good deal of importance on how they

f

it's a lot nd

T cigarettes are trying to act kind
f -y of tough ... Smoking is sort of
’ : ' masculine to begin with ... At least
if you smoke a very feminine cigar-
ette -- Virginia Slims — there's

no guestion of where your head is at.

The majority of theése
ticipants were curren
Lights, Benson & Hedg
There were a few smok
of these three brands
which appeared at the
Lights, Kent Golden L
Kool full-flavor.

I like to be thought of as feminine,
womanly ... I think I smocke a long,
thin-looking cigarette partly for that
reason ... I really like the way it :
. Jooks -- it's sexy-locking. . _ ’

The "Green Scarf" (i.
to be extremely on ta
probing whatever, the
in each of the groups
such as:

She's cute, feminine but very
alive-looking.

RJ Reynolds (1981)



http://legacy.library.ucsf.edu/tid/zra95d00

new product insights, Inc. 6901 w. 63 sl.. overland park, kansas 86202 (913) 831.2772

Research Collection (1982)

R. J. REYNOLDS TOBACCO COMPANY
PROJECT PLANNING '

PREMISES AND POSITIONING HYPOTHESES

APPETITE SUPPRESSANT

A brand which contains a natural appetite
suppressant (in tobacco or tipping) will be
perceived as controlling weight.



http://legacy.library.ucsf.edu/tid/dzq46b00

MEMORANDUM January 23, 1985

TO: D. I. FALK T. F. RIEHL
A. G. FORSYTHE W. 5. ROBINSON
R. H. HONEYCUTT M. A. SCHREIBER
J. N, JEWELL N. E. STEINSCHULTE
BE. L. MCCAFFERTY L. K. TEMPLETON
A. MCMURTRIE P. §. WESSEL

. A, J. MELLMAN J. F. WILHELM

M. L. REYNOLDS E. A. WILLETS

CcC: T. E. Whitshair
D. 5. Johnston

FROM: B. A. SPROULE/smc

SUBJECT: REVIEW OF RESEARCH - FLAVOR AREA

BACKGROUND

As background to the meeting on Long Hange New Product Committee on flawvor
development, I have compiled the highlights of recent consumer research
in this area., The research came from two studies.

. Inexperience smokers, especially fad-conscious young pecple, would
be interested in flavored cigarettes.

. Real smokers like the tobacco taste of cigarettes; flavored cigarettes
are for people who are not serious smokers.

. Flavored cigarettes are a novelty idea that might be smoked on an
occasional basis. )

Brown & Williamson (1985)


http://legacy.library.ucsf.edu/tid/hhe23f00

Philip Morris (1985)

emoking, or as poofy.

When we talk to women about smoking, it is guite surprising
how many of them are so much more defensive about their

emoking habits than men.

Many women are angry at the suggestion by those around them

that they =hould not smoke. For these women smcking

represents an independant and defiant stance. AS women are

However, because of women's nurturing role in society, they

are naturally more involved with low tar cigarettes than men

(78% of low tar smokers are female). They do not want to stop

potential,

which is ideally suited to a cigarette of low tar

but one which does not compromise its user into the
stereotype of a low tar smoker (i.e. someone who doesn't dare

have the real thing).


http://legacy.library.ucsf.edu/tid/iqx19e00

Kita Mosley conlesses she wmoted
Aol 16 ¢¢ 17,1917, ot in the coustry
where only a squirel and & bird could see her

Vieginia Slers arc slimmer - -
(hm '.l’w -‘0: Cgereticy -
nen smoke T?-(v re talorcd
dim 1o it your bands and
you purse. And blended
with the kind of Savor
women like. Rich, mild
Virgirig Savor, Extre long
Lighs one up o
"t 3

You've come
along way.
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Les cigarettes menthol

« Rassure (moins dangereux, antiseptique, gorge)

« Reéduit I'acreté du gout de la cigarette

« Augmente I'acceptabilité sociale de la tabagie (odeur, haleine)
« Favorise l'initiation, décourage l'arrét

une Royale Menthol
bien fraiche
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Joie de vivre, joie de savourer l'exis-
tence, Plaisir de fumer une cigarette
généreuse,comme seulelaMarlboro
g;a‘t I'étre. Parce qu'a chaque

fée, elle prouve ce qu'elle est:
une authentique américaine.

Une vie exaltante — une cigarette
exaltante!

La cigarette de prestige signée Phillp Morris

SRG - A
e )
o

Yl 7 Marl Or0

Son gotit en a fait un succes mondial

D e L L PN "

There's a man's world of flavor in Mariboro Country

| and women love it
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VRGINIA
SLIMS




4/ S’adapter aux evolutions

des marcheés

 Nouvelles lois
 Nouveaux médias
 Nouveaux produits
 Nouveaux marcheés

33



« les femmes
reconnaissent
qu’elles achétent
Virginia Slims,
Benson & Hedges efc.
quand elles sortent le soir
pour compléter leur look:
féminin et stylé»

Philip Morris, 1992, B W etacelle

2060037883-7936 s e::o m;

Mentho! Lilas Pink
(0,6 mg) (0,6 mg) (0,3 mg)

(odes ADF: 071691 071680 071676

Disponible en distribution Altadis
PTF, 6 rue du Maine - 68 273 Wittenheim -
Tel: 03 893562 22-Fax: 0389356221

p'I‘F www.ptf.fr

Faites-vous aider pour arréter de fumer,
teléphonez au 0825-309-310 (0,15 EUR/min)
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It has style and grace.

It's neat. SOMSNOW 1L & VEry
flactering, discinctive.
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ashes. Seven respondents mentioned advantages of less smoke from the lit end including less
odor on the hands and in the air and greater social tability. However low slmnha from the

S8urning less ctobacco 4lso means less ash, Lass ash means less zess and
it alge reinforzes tha notion of smoking Lezs., One

laxs tllnnin5.

It's a look. It's more attractive in my hands. [ do my nails, and | like my hands fo look
nice becau
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Smoking is cool, says DSquared: Cigarettes
on the catwalk and the front row at Milan
show

By LAUREN PAXMAN
UPDATED: 07:43 GMT, 28 February 2012

© AFP/GETTY IMAG




Winona Ryder who stars Stranger Things frequently smokes cigarettes on the series
A L) K
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SITUATION ANALYSIS

A large percentage of Gays and Lesbians are smokers. In order to increase brand
share and brand awareness for the Benson & Hedges brand, it is imperative to s
identify new markets with growth potential. Many Gay and Lesbian adult smokers  |.

also have a preference for menthol brands.

i
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Philip Morris, 1997
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AN AMERICA‘N ORIGINAL

Las Autoridades Sanitarias advierten

_ : Gue el tabaco
o_e‘r_;udz;a senamente la salud

PARLIAMENT

RrrcT RECESS

e ——‘ o wb"
San Francisco : Project

SCUM (Project Subculture
Urban Marketing) *
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(conclusion)




Male and Female Smoking

Percentage of adult males and females who smoke daily: age =10, 2015 or latest data available

50.0% and above

40.0% 10 49.9%
—
- “g. . 10.0% 10 19.9%

Less than 10.0%

No data

THE TOBACCO ATLAS | ameian SN

5} Society® d
tobaccoatlas.org ¢ Strategies




Merci pour votre attention

Karine.gallopel-morvan@ehesp.fr
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